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We know how life works in the small business world. Ideas and notes are so often

scattered on random Post-Its, leaked onto the back of employment paperwork, and/or

left on random pages in five different pads. Let us get you organized and tidied up a bit.

Print out our dandly little notes page to keep you on track, focused, and moving forward.
N 7 #wegotyou

It's BIG picture time. Here are a few of our favorite questions that we ask ourselves, our
business friends, and other industry colleagues to help gain clarity during our branding
process. Take a moment to reflect on these "asks" and jot out your thoughts. We promise
this step will pay you back in spades in the long run.

If you have a strong social game, you already have your system established. Let's face it.
The routine is what makes you GREAT. However, if you are just beginning, let us give you
a hand up. Here are a few organizers that kept us focused and consistent when we
began our social media process. We offered two options - feel them out and choose
what is right for you and your brain. Simply print out these calendars and pen out your
ideas old school style. When you establish a workable flow, you can attempt online
planning or more advanced scheduling systems. (Yes, we promise to share in

future videos.)

&

Looking at your work critically is not always easy. First, finding the time is often a
challenge. However, we are going to combat this excuse with the notion that you can't
afford to NOT take the time. Also, scrutinizing your missteps isn't the most fun thing in
the world. As we've said before, blunders are part of the process. Evaluating your failures
as well as your successes (yes, there will be lots) will be game-changing. We urge you to
take a moment at the end of each month to assess your branding journey. Once you find
your stride, the sky is the limit.
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| Business © BRANSTORM

. Wl do | wand Te- be knowon for?

2. What protlesn am | So‘&%ﬁ ot ey euslovmers?

3. Whe s my dreavn cuglovner?

. Whal drives usTe be betler?

5. Whal selz us qpar; from our compelilion?
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